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ACCURACY OF SLOVAK NATIONAL STEREOTYPES:
RESULT OF JUDGMENT OR INTUITION?
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Abstract: An international study comprising 3230 university students from Slovakia, the Czech
Republic, Austria, Germany and Poland examined the accuracy of Slovak national stereotypes.
The accuracy of stereotypes was evaluated comparing ratings of typical Slovaks from the ingroup
as well as outgroup perspective with ratings of real people living in Slovakia. We found that
Slovak national stereotypes rated by Slovaks did not correspond with ratings of real Slovaks. The
ratings of real Slovaks corresponded more with the ratings of Slovak national stereotypes by
members of other Central European countries. Our findings indicate that national stereotypes can
be based upon reflective judgment of real people living in the given nation. At the same time,
ratings of group characteristics can be biased by other motivations, e.g. the tendency to evaluate
one’s own group more favorably than outgroups.
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INTRODUCTION

Since the so-called cognitive revolution
psychology has been dominated by a ratio-
nalist approach to judgment. The cognitive
revolution condemned “irrational emotive
theories” (Kohlberg, 1969) referring back to
the Freudian distinction between rationality-
and impulses-driven behaviors. However,
rationalist accounts fall short at explaining
irrational judgments and behavior that donot
follow from reasoning (Haidt, 2001; Mora
Me¢rida, Martin Jorge, 2009). Smith and
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DeCoster (2000) suggest resolving the con-
tradiction between the reflective and impul-
sive processes with the so-called dual infor-
mation processing. The reflective process-
ing is structured by language and logic, and
it occurs when capacity and motivation are
present. It is associated with conscious
awareness of the steps of processing. In
contrast, the impulsive processing draws on
learned associations and occurs automati-
cally.

When it comes to judging people of a dif-
ferent group membership or social groups in
general, the same contradiction occurs. Ex-
aggerated beliefs concerning the character-
istics of social groups are called stereotypes
(Operario, Fiske, 2001). The process of ste-
reotyping is grounded in cognitive process
of categorization. Categorization is an auto-
matic process operating outside of the per-
ceivers’ awareness that uses visually salient
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cues to put people into corresponding so-
cial categories (Macrae, Milne, Bodenhausen,
1994). After a person is placed into a cat-
egory (e.g., a German), ascription of stereo-
typical characteristics associated with the
given category (e.g., precise) immediately
ensues (Devine, 1989). As such, judging
people of a certain group membership seems
to be an impulsive process operating with
learned, culturally shared beliefs. However,
it has been shown that stereotypes result-
ing from impulsive processing need not to
be the final stage of the impression forma-
tion. After the initial automatic categoriza-
tion, perceivers might engage in a more
thoughtful processing. A vital role is played
by motivation to exert cognitive effort be-
yond the mere categorization as well as the
nature of information available (Hilton, Von
Hipel, 1996). Therefore, judging characteris-
tics of social groups seem to be based on
both automatic as well as reflective process-
ing.

In our research, we were interested in
whether people rating national stereotypes
are automatically following learned schemata
or whether they are able to take into consid-
eration “real data”. By real data we mean
characteristics of real people from the given
nation. National stereotypes can refer to so-
cial, physical, or mental characteristics
(Terracciano et al., 2005). Research within
personality psychology in general and our
study in particular deals with personality traits.
The first goal of our study was to determine
whether Slovak national stereotypes, opera-
tionalized as personality characteristics of
typical Slovaks, correspond to ratings of real
Slovaks. The convergence between ratings
of national stereotypes and real people would
be indicative of reflective judgment — the ability
to take account of characteristics of mem-

bers constituting the stereotyped group. On
the other hand, lack of convergence between
ratings of real people and stereotypical im-
age of their group would point to automatic-
ity of culturally grounded stereotypes.

Accuracy of National Stereotypes

Recent years have witnessed an increased
interest in research on stereotypes accuracy.
A problematic point, though, might repre-
sent the establishment of accuracy criteria
(Operario, Fiske, 2001). Current advances in
personality psychology and cross-cultural
research provided a tool with which person-
ality characteristics can be validly measured
in diverse cultural settings. Broad cross-na-
tional as well as behavioral genetics studies
showed that the Five-Factor Model (FFM)
of personality contains characteristics uni-
versal in different cultures (McCrae, 2002,
2004; McCrae et al., 2000, 2005). Methods
derived from the FFM can, thus, be used for
judging stereotypical attributes as well as
real people. Comparison of real people and
stereotypes, rated along the same universal
personality traits, can provide the answer to
whether stereotypes are based on charac-
teristics of real people. The universal per-
sonality traits correspond to five dimensions
ofthe FFM —neuroticism, extraversion, open-
ness to experience, agreeableness and con-
scientiousness (Digman, 1990; Goldberg,
1990).

An international project “Personality Pro-
files across Cultures” addressed the corre-
spondence between national stereotypes
and ratings of real people in 49 countries
(Terracciano, McCrae and 78 members of the
Personality Profiles across Cultures Project,
2005). Participants rated themselves or their
peers on FFM characteristics. Different par-
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ticipants from the countries under study sub-
sequently judged characteristics of their
typical country representative (autostereo-
types). The comparison of self- and ob-
server-ratings with stereotypical ratings of
country representatives did not converge in
most countries under study. The study
showed that national stereotypes are not
based on characteristics of real people
(Terracciano et al., 2005).

The study by Terracciano and colleagues
(2005) was criticized for comparing data from
real people only with the ratings of one’s
own country representatives (Kovac, 2007;
Kruger, Wright, 2006; Mcgrath, Goldberg,
2006). Previous research showed that the
process of stereotyping is sensitive to cur-
rent motives of individuals, e.g., retaining a
positive image of oneself and one’s ingroup
in case of self-esteem threat (Wolfe, Spen-
cer, Fein, 1995; cited in Hilton, Von Hipel,
1996). This way, other motivations can bias
the participants’ judgment, especially judg-
ment concerning their ingroup. When rat-
ing one’s ingroup, people might engage in
some kind of ethnocentric bias, e.g., ingroup
favoritism. Ingroup favoritism is a tendency
to perceive members of the ingroup more
positively than members of outgroups
(Hewstone, Rubin, Willis, 2002; Koutilova,
2011). As a result, stereotypes judged from
outside, called heterostereotypes, might be
more accurate in comparison to autostereo-
types.

Hence, in our research, we focus not only
on the stereotype perception by Slovaks
themselves but extend the participants pool
to other nationalities from the Central Euro-
pean region. Our study treats national ste-
reotypes not just from the ingroup but also
from the outgroup perspective. To evaluate
the accuracy of national stereotypes, we will

compare ratings of real Slovaks with Slovak
national autostereotype as well as with Slo-
vak national heterostereotypes. Based on
previous findings, we expected that hetero-
stereotypes will correspond to ratings of real
people better than autostereotypes.

National Stereotypes from Ingroup
and Outgroup Perspective

The first goal of our study addressed
whether stereotypes are reflective judgments
based on real people or rather automatic,
culturally grounded beliefs. However, we also
needed to know whether stereotypes are
culturally shared at all. To evaluate the con-
vergence in ratings of national stereotypes,
we compared ratings of Slovak autostereo-
types in two different periods of data sam-
pling. This was possible because Slovakia
participated in the international research
project in which data on national autostereo-
types were collected in 2003 (Terracciano et
al., 2005). Based on literature, we expected
that stereotypes are rooted in cultural back-
ground and, as a result, stable in time
(Peabody, Shmelyov, 1996; Realo et al., 2009).

Another interesting question concerning
regularities in stereotype content pertains to
cross-cultural differences. After examining
the consistency within one culture, we want
to verify whether stereotypes concerning
one particular country converge across dif-
ferent cultural backgrounds as well. First, we
will compare Slovak heterostereotypes as
rated by Austrians, Czechs, Germans and
Poles to see whether judgments from differ-
ent countries converge or whether they are
culturally specific. Second, we will focus on
the resemblance between the Slovak national
heterostereotypes and the autostereotype.
As far as the convergence of stereotypes
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judged from the ingroup and outgroup per-
spective is concerned, previous studies have
not provided clear-cut results. Some authors
found a good match between auto- and
heterostereotypes (Peabody, 1985; Triandis,
1997), while others did not (Realo et al., 2009).

To summarize the particular goals of our
study, we wanted to determine a) whether
stereotypical characteristics judged from the
ingroup (autostereotype) as well as the
outgroup perspective (heterostereotypes)
match ratings of real people, b) whether na-
tional stereotypes are shared within one na-
tion, operationalized as the temporal stabil-
ity of the Slovak autostereotype, ¢) whether
national stereotypes are shared even across
different nations, operationalized as the con-
vergence between the Slovak national hetero-
stereotypes judged by Austrians, Czechs,
Germans and Poles as well as between the
Slovak national heterostereotypes and the
Slovak autostereotypes judged by Slovaks
themselves.

METHOD
Participants

Altogether, 2.992 university students (2.263
women, 729 men) from five central European
countries (Slovakia, the Czech Republic, Po-
land, Germany, and Austria) rated personal-
ity characteristics of typical Slovaks. The
students were recruited mostly from the uni-
versities in border regions between the Czech
Republic and the given countries under
study. The Slovak sample rating the Slovak
autostereotype consisted of 509 university
students, age range 16-66 (Mage = V24.39
years; SD = 6.58; 76% women) from Zilina,
Ruzomberok, Trenc¢in, Trnava, KoSice,
Banska Bystrica, and Bratislava. The Czech

sample consisted of 1477 students, age range
18—64 years (Mage =23.31 years; SD =5.26;
74% women). The Polish sample consisted
of 281 students, age range 17-53 (Mage =22.7
years; SD = 3.64; 86% women). The Austrian
sample consisted of 396 students, age range
18-65 (Mage =25.02 years; SD =7.20; 75%
women). The German sample consisted of
329 students, agerange 1863 (Mage =23.73
years; SD = 5.00; 70% women). Personality
characteristics of real Slovaks were judged
by 238 Slovak university students, age range
18-23 (Mage =20.16 years; SD = 1.40; 50%
women).

Procedure

Slovak national auto- and heterostereo-
types were rated using the National Charac-
ter Survey (NCS, Terracciano et al., 2005).
NCS consists of 30 bipolar items intended to
parallel the facets of the NEO-PI-R (Costa,
McCrae, 1992). For example, a facet of Neu-
roticism, depression, was assessed by ask-
ing how likely, on a five-point scale, a typical
Slovak was to be depressed, sad and pessi-
mistic vs. content and optimistic. The NCS
was already available in Slovak, Czech, Pol-
ish, and German (Terracciano et al., 2005).
The questionnaires were administered on-
line. In each subsample, respondents first
rated a typical member of their own nation
(e.g., Slovaks are likely...) and subsequently
typical country representatives of the remain-
ing four Central European countries (Aus-
tria, Czech Republic, Poland, Germany) in a
random order.

Observer-ratings of real Slovaks were pro-
vided using the NEO-PI-R (Costa, McCrae,
1992). The NEO-PI-R is a 240-item measure
based on the FFM. It contains 30 facet scales,
6 for each of the basic personality factors
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Neuroticism, Extraversion, Openness to Ex-
perience, Agreeableness, and Conscien-
tiousness. Each of the 30 facet scales con-
sists of eight-items. Responses are given on
a five-point Likert-type scale from strongly
disagree to strongly agree. Form R for ob-
server rating with items rephrased in third
person was used in the Slovak sample.

Participants who provided observer-rat-
ings of real Slovaks were instructed to rate
someone they knew well.! They could choose
torate a man or a woman in age range 18-23
years or in age range from 40 years above.
Participants were asked to specify the exact
age of the target that they had rated. Alto-
gether, 240 targets, 60 from each combina-
tion of the age group and gender (younger
and older women and men), were assessed.
The mean age of the female targets was 19.9
and 46.7 years for the younger and older
women, respectively. The mean age of the
male targets was 20.0 and 48.0 years for the
younger and older men, respectively. Two
participants were excluded from the subse-
quent analysis because of missing data. Part
of the data was already published in a study
by McCrae and colleagues (2005).

Data Analysis

In our study, we were interested in an
agreement across the entire profiles of per-
sonality traits, not in an agreement on par-
ticular traits. Any two profiles may be simi-
lar not only because their distinctive fea-
tures are well matched but also because

' We are grateful to PhDr. Emilia Fickova from
the Institute of Experimental Psychology, Slo-
vak Academy of Science for providing the raw
scores and SDs on 30 facets and 5 domains of
NEO-PI-R observer-reports from Slovak partici-
pants.

they both reflect an average profile. For ex-
ample, when raters are inclined to endorse
Neuroticism items less than Extraversion,
Openness, Agreeableness, or Conscien-
tiousness items, no matter whom they are
rating, the rating profiles automatically
intercorrelate. These spurious correlations
are caused by what Cronbach called “gen-
eralized other” (Cronbach, 1955). In order to
eliminate this tendency, all NCS stereotype
scores were converted into T-scores (M =
50; SD = 10) using mean scores and SDs
of national stereotype ratings from 3989
participants from 49 different cultures
(Terracciano et al., 2005). Standardized
scores show how much a typical Slovak was
perceived to be above or below these inter-
national mean values. Observer-rating on
NEO-PI-R was standardized using interna-
tional norms (McCrae et al., 2005). Profile
agreement was calculated as an intraclass
correlation (ICC) across the 30 facets, us-
ing the double-entry method (Griffin,
Gonzales, 1995). Double-entry intraclass
correlations are similar to Pearson correla-
tions but they are sensitive to differences
in profile elevation as well as shape
(McCrae, 2008). The p-value is based on the
non-doubled # of 30.

RESULTS

To answer the question whether national
stereotypes automatically follow from cul-
turally shared beliefs or whether they are
based on real data, we compared ratings of
national stereotypes with observer-ratings
of real Slovaks. The observer-ratings were
contrasted with all available measures of
national stereotypes — the autostereotype
from 2003 and 2008, heterostereotypes from
the four Central European countries as well
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as the mean heterostereotype. The ICCs are
given in Table 1. The observer-ratings of real
Slovaks did not correspond to either of the
Slovak autostereotypes from the different
time periods. ICCs between the observer-rat-
ings and national heterostereotypes were all
positive, ranging from .14 t0.36 (p <.05) with
a median value of .24 (see Table 1). The ob-
server-rated characteristics of real Slovaks
most closely resembled Slovak heterostereo-
type rated by Austrians (ICC =.36, p <.05).

Figure 1 shows the profiles of the Slovak
autostereotype, the mean heterostereotype
(both measured with NCS) and the observer-
rating of real Slovaks (measured with NEO-
PI-R). On Neuroticism, observer-ratings re-
semble the mean heterostereotype but not
the autostereotype. Ratings of Extraversion
converge across auto-, heterostereotype and
observer-rating. In case of Openness to Ex-
perience, the rating of real people resembles

the Slovak autostereotype. Participants from
neighboring nations, though, see a typical
Slovak as more open to experience. On Agree-
ableness, the observer-rating is average,
while the autostereotype reaches higher val-
ues. The same occurs in case of Conscien-
tiousness — Slovaks themselves perceive
their typical representative (autostereotype)
as more conscientious than their rating of
real Slovaks. However, participants from the
other Central European countries (the mean
heterostereotype) see a typical Slovak as
least conscientious.

Our second goal was to find out whether
national stereotypes are shared within one
country. We tested the temporal stability of
Slovak national stereotype in the time pe-
riod of 5 years. The ICCs between the pro-
files based on data from 2003 and 2008 were
.78 (p <.001). The high correlation shows
that the perception of Slovak national

Table 1. Intraclass correlations between observer-ratings, auto-, and hetero-

stereotypes
Autostereotype from 2003 .14
Autostereotype from 2008 .05
Heterostereotype by Austrians 36*
Observer-rating of real Heterostereotype by Germans .29
Heterostereotype by Poles 24
Slovaks vs.
Heterostereotype by Czechs .14
Mean heterostereotype .26
Autostereotype from 2003 .14
Austrians vs. Germans 9HHE
seskesk
Comparison of Slovak Czechs vs. Poles .68
Austrians vs. Poles 66%**
heterostereotypes from four
- Germans vs. Poles 66%**
Central European countries
Czechs vs. Germans 43*
Czechs vs. Austrians A41*
Slovak Heterostereotype rated by Czechs .00
Slovak Heterostereotype rated by Poles .02

Slovak autostereotype vs.

Slovak Heterostereotype rated by Austrians .01

Slovak Heterostereotype rated by Germans .02

ICC: ***p=<.001, ** p=<.01,*p=<.05
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Figure 1. Slovak autostereotype (solid lines), mean heterostereotype (dotted lines) and
observer-rating of real Slovaks (dashed lines) on the 5 dimensions of the five-factor model

and its 30 facets

autostereotype is relatively stable and has
not changed considerably during the last five
years.

The third goal of our study was to deter-
mine whether the ratings of a particular na-
tional stereotype converge across different
countries. First, we estimated the correspon-
dence between profiles of stereotypical Slo-
vak characteristics perceived from outside —
by Austrian, Czech, German and Polish uni-
versity students. All six ICCs were statisti-
cally significant, ranging from .98, p <.001
(agreement between German and Austrian
participants) to .41 p < .05 (agreement be-
tween Czech and Austrian participants). The
median of the profile-agreement across the

four countries was .67. More detailed results
concerning the agreement in hetero-stereo-
types of a typical Slovak are given in Table
L.

As a second step in the analysis of the
agreement in stereotypical perception across
countries, we estimated the convergence
between the Slovak national heterostereo-
types and the autostereotype rated by Slo-
vaks themselves. Unlike the previously de-
scribed convergence among heterostereo-
types, we found no agreement between the
Slovak autostereotype and the four hetero-
stereotypes (median ICC =.01). To be able to
compare the autostereotype with just one
composite measure of outgroup perception,
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we counted a mean T-score profile based on
heterostereotype ratings from the four coun-
tries — the mean heterostereotype. However,
the mean heterostereotype did not agree with
the Slovak autostereotype either (ICC =.05).
Slovak participants perceive their own coun-
try representative as more neurotic and con-
scientious as well as less open to experience
in comparison to the outgroup perception
represented by the mean hetero-stereotype
(see Table 2).

DISCUSSION

In our research, we pursued several goals
pertaining to the accuracy of Slovak na-
tional stereotypes. We wanted to find out
whether ratings of national stereotypes fol-
low from automatically activated beliefs or
deliberately reflect characteristics of real
people in the assessed nation. Furthermore,
we tested whether Slovak national stereo-
types are indeed culturally shared — among
Slovaks as well as across the other nations
under study.

First, we will discuss the possible limita-
tions of our study. One can object that the
sample comprised university students only
(Kruger, Wright, 2006; McGrath, Goldberg,
20006). Specifically in case of the Czech Re-
public, adults who spent considerably more
time with Slovaks when they were part of the
same country (the former Czechoslovakia)
can perceive Slovak national stereotypes
differently from the younger generation rep-
resented in our study. To test this assump-
tion, in another study Hfebickova and
Koutilova (submitted) included a sample of
adult participants and compared them to stu-
dents. The results showed that the ratings
of national stereotypes provided by adults
resembled those provided by university stu-
dents.

Another limitation pertains to regional
specificity of stereotype content. In our re-
search project, we focused primarily on
people from border areas. Border regions
possess a high potential of contact with
people from neighboring countries as com-
pared to the central parts of the country.

Table 2. Ratings of Slovak autostereotype, heterostereotypes, and real Slovaks on five

personality dimensions

N E 0 A C
Real people Observer-rating | 49.66 48.86 47.89 50.40 49.17
Autostereotype 2003 data 54.90 47.30 45.60 55.60 48.20
2008 data 51.89 49.70 47.11 53.95 50.26
Czechs 48.52 51.50 52.31 53.18 46.76
Heterosterotypes Poles 47.03 48.76 53.25 53.05 47.63
rated by Germgns 49.20 45.66 50.08 51.06 46.82
Austrians 49.32 45.67 49.33 50.79 46.77
Mean 48.56 49.79 51.75 52.61 46.85

Notes: Data from 2003: N = 47 students (Terracciano et al., 2005). Real people were
rated on observer R version of NEO-PI-R. The Slovak auto- and heterostereotype were
rated on NCS. N Neuroticism, E Extraversion, O = Openness to Experience,
A = Agreeableness, C = Conscientiousness. Raw scores were converted into T-scores
using international norms: for NCS (Terracciano et al., 2005), for NEO-PI-R (McCrae et
al., 2005).
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According to intergroup contact theory,
perception of group members is influenced
by the quality and quantity of their mutual
contacts (see Pettigrew, 1998 for review).
More frequent contacts in border regions
can lead to a more elaborated image of
people from neighboring countries. How-
ever, when examining the content of national
stereotypes from seven different regions of
the Czech Republic (central as well as bor-
der), Hirebickova and Koutilova (submitted)
found no difference in the stereotype con-
tent. Based on our other studies, we can
conclude that the perception of national ste-
reotypes converges across different parts of
a country, different age groups as well as
gender.

Coming to discussion of results, the main
goal of our study addressed the accuracy of
stereotype content as a result of automatic-
ity vs. deliberative judgement. We were in-
terested in whether ratings of national ste-
reotypes automatically ensue from culturally
shared stereotypes or whether they reflect
characteristics of real people in the given
nation. We determined the convergence be-
tween Slovak national stereotypes and ob-
server-ratings of real Slovaks, both in terms
of personality characteristics. We compared
the real data with stereotype-ratings not only
from the ingroup but also from the outgroup
perspective to control for potential biases.

The results showed that Slovak national
autostereotype did not correspond to ob-
server-ratings of real people, which parallels
the outcomes of the international study by
Terracciano and colleagues (2005). These
findings indicate that when judging their
ingroup (autostereotype), participants did
not take into account characteristics of real
people constituting their ingroup. However,
this needs not be an evidence for automatic

processes triggering inaccurate stereotypi-
cal beliefs. People might be aware of the real
characteristics of their fellow ingroupers but,
at the same time, consciously or uncon-
sciously bias the rating of their ingroup in a
more favorable direction.

However, our findings do not correspond
with the results of the research in the Baltic
Sea region where one group of participants
rated both stereotypes as well as real people
using only one instrument — the NCS (Realo
et al., 2009). Realo and colleagues (2009)
showed that Russian autostercotype was
moderately related to self-ratings of college-
aged Russians. Reasons for different results
by Realo and colleagues (2009) might be
methodological — using the same instrument
and participants for ratings of real people as
well as stereotypes could enhance the agree-
ment between stereotypical and real charac-
teristics. Another reason might lie in a differ-
ent geopolitical situation — the role of Rus-
sia in the Baltic region is so prominent that
Russians rating their typical representatives
are not that motivated to further promote
their ingroup. Slovakia’s position in Central
Europe is quite different from the one of Rus-
sia, which decisively dominates neighbor-
ing countries whether in terms of its size or
political influence.

When comparing ratings of real Slovaks
with heterostereotypes of typical Slovaks,
we found positive trends. Primarily Austrian
participants rated a typical Slovak similarly
to how real Slovaks rated their acquaintan-
ces. Along with our hypothesis, we confirmed
that heterostereotypes correspond to ratings
of real people better than the autostereotype.
People from outside can indeed judge char-
acteristics of the given nation more accu-
rately than members of the assessed nation.
This finding indicates that people rating na-
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tional stereotypes can reflect upon reality
and, to some extent, include traits of real
people into their judgement of group char-
acteristics.

The second goal of our current study was
to verify whether national stereotypes are
indeed culturally shared. First, we examined
this assumption within one country across
two different points of time. The results
showed that the way Slovaks see their typi-
cal country representative is stable over a
period of 5 years (2003 vs. 2008). Relatively
high temporal stability of national autoste-
reotypes was also found in Estonia and Po-
land (Realo et al., 2009). Hrebickova and
Kouftilova (2010) reported on temporal sta-
bility of autostereotypes over the same time-
span (5 years) in the Czech Republic, Ger-
many and Poland. We can conclude that na-
tional stereotypes are not random ratings but
tend to persist within one country across
different points of time. On the other hand,
the time perspective in our research was
rather short. Other studies showed that over
longer periods of time, content of stereotypi-
cal beliefs changes as a result of changes in
the given society (Ferjencik, 2006; Madon et
al.,2001).

Having confirmed that stereotypical be-
liefs are shared in one country, we focused
on agreement in stereotype content across
different countries. First, we investigated
the convergence between Slovak national
heterostereotypes as rated by Austrians,
Czechs, Germans and Poles. We found high
level of agreement in perception of Slovaks
across the four countries in Central Euro-
pean region. While participants from Ger-
manic countries see a typical Slovak virtu-
ally identically, participants from Slavonic
countries agree moderately. We found rela-
tively low agreement between Slovak hetero-

stereotypes rated by Czechs and participants
from Germanic countries. Czechs see a typi-
cal Slovak as more extraverted, opened to
experience and agreeable in comparison to
Austrians and Germans. This finding indi-
cates that national heterostereotypes are not
completely independent of the cultural back-
ground of their raters. Participants sharing
similar culture, e.g., in terms of the same lan-
guage family, agreed more than participants
from more different cultures.

Nonetheless, the cross-cultural differ-
ences in stereotype content do not refer just
to the outgroup perspective. As a second
step, we compared Slovak national hetero-
stereotypes rated by participants from the
four Central European countries with the
Slovak national autostereotype. Previous
studies investigating the convergence of
stereotypes judged from the ingroup and
outgroup perspective are not unanimous in
their conclusions (Peabody, 1985; Realo et
al., 2009; Triandis et al., 1984). In our re-
search, we found no agreement between the
ingroup and outgroup perception of a typi-
cal Slovak. Slovaks see their typical coun-
try representative as more agreeable and
conscientious, in other words, in a more so-
cially desirable way as compared to partici-
pants from the other four Central European
countries.

Ascribing more positive characteristics to
one’s ingroup is a manifestation of ingroup
favoritism. Research showed that on dimen-
sions relevant for social comparison, people
tend to portray ingroup members in a more
socially desirable way than those belonging
to outgroups (Fiske et al., 2002). Agreeable-
ness and Conscientiousness represent the
most socially desirable dimensions of the
Five-Factor Model. As a matter of fact, Slo-
vaks ascribe their typical country represen-
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tative higher levels of Agreeableness and
Conscientiousness as compared to their rat-
ings of a typical outgroup representative
(Hrebickova, Koutilova, submitted). This
finding relates back to our proven hypoth-
esis that national stereotypes judged from
outside correspond to ratings of real people
better than stereotypes rated from inside. In
our study, we found evidence of ingroup fa-
voritism that biased the rating of the Slovak
autostereotype.

Previous research on automatic vs. reflec-
tive stereotyping showed that automaticity
is connected primarily to a lack of cognitive
capacity or lack of motivation to exert more
effort in judgement (Devine, 1989; Gilbert,
Hixon, 1991; Hilton, Von Hipel, 1996; Perdue,
Gurtman, 1990). However, most of the stud-
ies were experimental with sometimes even
subliminally primed stereotyped categories.
In our study, participants consciously evalu-
ated group characteristics without any time
pressure. We can assume that, given the
nature of the rating task, participants en-
gaged in a more thoughtful assessment re-
sulting in a convergence between real data
and heterostereotypes. The divergence be-
tween real data and the autostereotype was
not necessarily caused by automatically trig-
gered false stercotypes concerning the
ingroup but by participants’ tendency to bias
the ratings towards a more positive ingroup
image.

To sum it up, our study provided insight
into the accuracy of national stereotypes.

We found that personality characteristics
of real Slovaks correspond better to Slovak
heterostereotypes rated by members of other
Central European nations as compared to
how Slovaks themselves rated their typical
country representative. However, the per-
ception of Slovak national stereotype was

shared within Slovakia, which was mirrored
in the high temporal stability of the ratings.
We also found convergence in perception
ofa typical Slovak across different countries
under study. Nevertheless, the perception
of Slovak stereotypical characteristic from
the outside and inside perspective did not
bear resemblance.

Received December 29, 2010
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PRESNOST SLOVENSKYCH NARODNICH STEREOTYPU:
VYSLEDEK USUZOVANI NEBO INTUICE?

S. Koufilova, M. Hiebic¢kova

Sithrn: Mezinarodni studie zahrnujici 3230 univerzitnich studentii ze Slovenska, Ceska, Rakouska,
Némecka a Polska zkoumala spravnost slovenskych narodnich stereotypui. Spravnost byla ovéfena
na zakladé srovnani posouzeni typického Slovéaka z pohledu vlastniho naroda a sousednich zemi
s posouzenim skuteénych lidi zijicich na Slovensku. Zjistili jsme, Zze zplsob, jakym Slovaci posuzuji
typického piedstavitele své zemé, se neshoduje s posouzenim realnych Slovakia. Posouzeni realnych
Slovakl se vSak vice shoduje se slovenskym stereotypem podle sousednich narodd. Vysledky
naznacuji, ze spiSe pfislusnici jinych zemi jsou pii posuzovani narodnich stereotypd schopni
zohlednovat charakteristiky skuteénych lidi zijicich v sousedni zemi. Posuzovani skupinovych
charakteristik mize byt zkresleno jinymi typy motivace napi. tendenci hodnotit svoji ¢lenskou
skupinu lépe nez skupiny neclenské.



